
Alexis Ussery 

Fall 

SC 3353 

Sec 001 

Advertising goal 

 What is the campaign’s goal? 

o The goal is to promote a new women’s health bar, Shed.  

Client: key facts 

 What are some key facts about the client that might be of interest to consumers? 

o After giving birth to her baby, Nicole Polizzi, known as Snooki from “The Jersey 

Shore,” teamed up with nutritionist Cathy Bruno. They created an all-natural 

women’s health bar called Shed.  

o Shed is produced in Bound Brook, N.J. 

o Polizzi is 25 years old. 

o Polizzi has become health-oriented in recent years. She values exercise and eating 

right. 

o Polizzi has been overweight for a few years. She understands what these women 

feel. She feels that her experience paired with Bruno’s education make them a 

great pair to help these women out. 

Product: key features 

 What is the product? 

o The product is a new all-natural women’s health bar called Shed. 



o Shed comes in five flavors, chocolate, vanilla, raspberry, strawberry and 

blueberry. 

o Each bar is 120 calories. 

o The bar is organic and gluten-free. 

 What is the product’s purpose? 

o Shed is a meal replacement bar. The bar has natural ingredients to fill you up and 

speed up your metabolism.  

 What is the product made of? 

o Shed supplies calcium, folic acid, iron and vitamin D. The bar has 12 grams of 

protein and four grams of fiber.  

o The Shed bar is low glycemic, which digests slowly for prolonged fullness and 

energy. 

o Shed is organic. 

 Who and what made the product? 

o Reality star Nicole Polizzi and nutritionist Cathy Bruno created the bar. 

o It was created after Polizzi gave birth to her son. 

Target audience: demographics and psychographics 

 Who is the target audience? 

o The target audience is health-conscious women ages 18 and up.  

o The target audience is women who want to lose weight. 

 How would you describe them? 

o The women are aware of what they put in their bodies. They shop mostly at health 

food stores. 



o They want to watch their calorie intake.  

o Many buyers want to lose weight. 

o These women have tried the other bars and want a different option. 

 They have not had success with previous bars. 

o They live healthy lifestyles or are attempting to change in to such. 

o They are everything from students to moms to working women. 

o The bars are inexpensive to draw women of all income and college students. 

o They don’t have the time to sit down for meals. 

 They are always on the go. 

o They value health and what they put in their bodies. 

 What are the product’s benefits? 

o The benefits are loss of weight, a quick meal or snack and a source of protein and 

fiber. 

o The bars are gluten-free. 

Direct competitors and brand images 

 What are the manufacturer’s direct competitors, or who sells a similar product? 

o Luna, Clif and Sage Valley make similar products. 

 Luna is the closest in relation. They use the four core nutrients. The 

biggest difference is Shed offers four more grams of protein and one more 

gram of fiber. Also, Shed is 60 calories less than Luna. 

 Clif is more than double the calories of a Shed bar. Clif is not targeted for 

women specifically.  



 Sage Valley offers the least to consumers. They are almost 100 calories 

more than Shed. They are only six grams of protein and two grams of 

fiber. 

Indirect competitors and brand images 

 What are activities or other things that consumers could do or use instead that might 

compete with this product? 

o Another health bar could come out that does all the same things for less money. 

o The women could manage their lives differently to make time for meals. 

o They could exercise more and have a healthier food intake without the bar. 

o Other bars may have the flavor they want. 

o They could make their own. 

Product brand image 

 What the product’s current brand image? 

o The brand is new so the image is based solely on the people who created the bars.  

 Polizzi has a former party-girl turned mother image. She use to be over-

weight before she got pregnant.  

 Bruno has no known public image. 

 What is the desired brand image? 

o The desired image is an inexpensive health bar that tastes great. 

 What’s the brand image challenge? 

o The challenge is to focus on the product. Many consumers will want to focus on 

Polizzi and her past.  



 To overcome this, we will show Polizzi’s change in her clothes and 

demeanor on advertisements.  

Strategic message: the promise 

 What message should the product send? 

o The product should say that health and taste can go together. 

Supporting evidence: the proof 

 List any facts that support that message 

o Shed comes in many different flavors, chocolate, vanilla, strawberry, blueberry 

and raspberry. 

o Shed has been proven by Harvard Medical School to help lose weight and speed 

up metabolism. 

o Shed has 12 grams of protein and four grams of fiber. 

 

 

 

 

 

 

 

 

 

Radio advertisement 

Title: A delicious health bar 

Client/Sponsor: Nicole Polizzi and Cathy Bruno 

Length: 30 seconds 



Air dates: Jan. 1 – May 1 

 

SFX: Sound of a work environment. 

SFX: Sound of children crying for their mom. 

SFX: Children crying fade out. 

ANNOUNCER: 

 

 

SFX: Sound of inspirational light bulb/ding. 

MUSIC: Soft instrumental and uplifting. 

ANNOUNCER: 

 

 

 

 

 

ANNOUNCER: 

 

 

 

ANNOUNCER: 

 

 

 

 

 

 

You’re busy. You don’t have time to sit down 

and eat a meal, but you need something to get 

you through the day. What can you do? 

 

 

Introducing Shed, a new all-natural health bar. 

Shed contains 12 grams of protein and four 

grams of fiber. Shed is low glycemic, which 

digests slowly for prolonged fullness and 

energy. 

  

Shed has been proven to help with weight loss 

when paired with exercise and replacing a 

meal.  

 

Shed comes in five delicious flavors, 

blueberry, strawberry, raspberry, vanilla and 

chocolate. 

 



ANNOUNCER: 

 

 

FADE OUT at :29 

You can get Shed at your local grocery or 

health food store. For more information visit 

www.Shedbar.com. 

 

### 

  



TV Spot 

Title: Shed Bar Promo 

Client/Sponsor: Nicole Polizzi and Cathy Bruno 

Length: 60 seconds 

Air date: 7:00 p.m., Wednesday, Jan. 1 until Thursday, May 1 

 

WS: A bored employee sitting in a meeting 

(:08) 

 

 

WS: A mom loading up her kids into the car 

(:08) 

 

 

 

WS: Nicole Polizzi holding a Shed bar (:05) 

 

 

WS: Video of Nicole Polizzi on “The Jersey 

Shore” (:15) 

WS: Back to video of Nicole Polizzi (:06) 

 

 

CU: A woman eating a Shed bar (:04) 

WS: Back to video of Nicole Polizzi (:04) 

 

ANNOUNCER: 

I’m starving, but I have meetings all day. I 

don’t have time to take a lunch break. 

ANNOUNCER: 

I’m starving, but I have to take the kids to 

practice. I don’t have time to sit down and eat. 

MUSIC: 

(Soft, inspirational music. Establish, then 

under) 

NICOLE POLIZZI: 

Hi, I’m Nicole Polizzi, but you may know me 

as Snooki from “The Jersey Shore.”  

 

 

NICOLE POLIZZI: 

With the help of nutritionist Cathy Bruno, we 

have created a delicious all-natural health bar. 

 

 

NICOLE POLIZZI: 

Shed contains 12 grams of protein and four 



 

MS: Shot of the four core nutrients (:09) 

 

 

 

MS: Shot of energy level chart (:05) 

 

 

WS: Back to shot of Nicole Polizzi with Shed 

bar in hand again (:05) 

 

 

FADE TO BLACK AT :59 

grams of fiber.  

NICOLE POLIZZI: 

Shed gives women a daily dose of the four core 

nutrients, calcium, iron, folic acid and vitamin 

D. 

NICOLE POLIZZI: 

Shed is low glycemic, which digests slowly for 

prolonged fullness and energy. 

NICOLE POLIZZI: 

You can pick up Shed at all local grocery and 

health food stores. 

MUSIC: 

(Up and then fade, out at :59) 

 

 

### 

 

  



Storyboard 

 

 

 

                                             

 

 

 

 

 

 

                                                              

 

 

 

I’m starving, but I have 

meetings all day. I don’t 

have time to take a lunch 

break. 

I’m starving, but I have to 

take the kids to practice. I 

don’t have time to sit down 

and eat. 

Hi, I’m Nicole Polizzi, but you 

may know me as Snooki from 

“The Jersey Shore.” 

Sound from video 

Scene: 1           Shot: WS Scene: 2             Shot: WS 

Scene: 3        Shot: WS Scene: 4           Shot: WS 

 



 Scene: 5      Shot: WS 

                                                                     

 

 

 

 

 

                                                                                    

 

 

 

 

 

 

 

Scene: 6             Shot: CU 

Scene: 7           Shot:WS 
Scene: 8                Shot: MS 

With the help of nutritionist 

Cathy Bruno, we have created 

a delicious all-natural health 

bar. 

Sound of a woman chewing 

Shed contains 12 grams of 

protein and four grams of fiber. 

Shed gives women a daily 

dose of the four core 

nutrients, calcium, iron, 

folic acid and vitamin D. 



 

                                                                

  

Scene: 9             Shot: MS Scene:10     Shot: WS 

Shed is low glycemic, which 

digests slowly for prolonged 

fullness and energy. 

You can pick up Shed 

at all local grocery and 

health food stores. 
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